TwentyThree Summit

World's largest c h
conference on video openhagen

The people who commission
video, in one building, for two days.

Clients are moving from one-off projects to long-term programmes, and they expect their agency to move
with them. TwentyThree Summit shows what video-first companies buy now, and puts your team in the room
with the people deciding it.

70+ speakers 60+ sessions 500+ companies 1,000+ video people 5 stages

01 02 03

Where a studio fits now Expertise, not deliverables Next year's pipeline

How in-house video teams are Cases from agencies that scaled Two days with marketing leaders
built today, and where they still past the project-to-project model, and heads of video from 500+
need you: strategy, enablement, and what video-first clients expect companies, over lunch roundtables
formats, distribution. from a partner now. and community dinners.

Is the budget justified? Is it a sales event? What does the

One ticket at 499€ covers both days, Itis a working conference. The studio get back?

every meal and the evening buyers are in the room, over lunch Two days surrounded by the people
programme. It replaces a strategy roundtables and community dinners, who decide what video gets made at
workshop, a training day and an both included in the ticket. 500+ companies. Nobody is selling;
offsite in one line item. the conversations happen on their

own, over lunch and dinner.

REGULAR TICKET INCLUDED

499€ Entry to TwentyThree Summit 2027, both days

Breakfast, lunch, snacks and unlimited coffee
Get your ticket

Access to the community dinners to meet and
connect with peers

Three for

Your personal guide, supporting your journey
through the conference

Three tickets, the third The Copenhagen Experience: a curated series
one is on us. of free events around the city



https://www.twentythree.com/summit

