
TwentyThree Summit 2027 June 17–18

World's largest
conference on video

Copenhagen

Where clients are taking video, a
year before they brief you on it.
Brand storytelling is moving into video-first touchpoints, and the marketers who care about craft are

deciding right now who gets the next brief. TwentyThree Summit is where they say it out loud.

70+ speakers 60+ sessions 500+ companies 1,000+ video people 5 stages

01

Client strategies
for 2027 and 2028

The video strategies your clients will

run next, heard from the people

writing them.

02

Creative that
survives video

Formats and cases like the ones

brands such as Lufthansa, Rituals

and IKEA have shared on previous

stages, on keeping the idea strong

once everything becomes video.

03

A point of view on AI

Where it helps storytelling and

where it hurts it, clear enough to

take into a pitch.

Is the budget justified?

One ticket at 499€ covers both days,

every meal and the evening

programme. It replaces a strategy

workshop, a training day and an

offsite in one line item.

Is this too far from
the agency's work?

It is where the work is going. 60+

sessions across five stages cover

strategy, production, formats, AI

and brand, and the clients are in

the audience.

How is the return measured?

Set goals before you go. Within 30

days of getting back, share a written

point of view on video the agency

can take to clients, so the people

who stayed home get the value too.

REGULAR TICKET

499€

Get your ticket

INCLUDED

Entry to TwentyThree Summit 2027, both days

Breakfast, lunch, snacks and unlimited coffee

Access to the community dinners to meet and

connect with peers

Your personal guide, supporting your journey

through the conference

The Copenhagen Experience: a curated series

of free events around the city

Three for two

Three tickets, the third

one is on us.

https://www.twentythree.com/summit

